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G reen can be profi table as well 
as responsible. Just ask Taylor 
Company President Jeffrey 
Baldassari. Not long ago, the 

all-union (USW) offi ce fur-
niture manufacturer was 
spending $20,000 a year to 
have scrap hauled away to 
a landfi ll. Today Taylor pays 
just $800. The 38 tons of 
sawdust, 15 tons of wood 
scraps and three tons of 
discarded leather are “up-
cycled,” reused or compos-
ted enabling the company 
to conserve approximately 
$80,000 worth of natural 
resources a year. Scrap 
leather is sold to purse 
makers while sawdust is 
donated to nearby farms 
and other wood scraps are 
used for heating. Fuel usage 
is down 58 percent.

Founded in 1816, Taylor’s commit-
ment to sustainability began in earnest 
in 2005 as the company built a new 
headquarters in Bedford, Ohio on a 50 
acre brown fi eld site. The company’s 
new home features energy efficient 
equipment that reduced annual energy 

bills by $63,000.
Operating on the theory that you 

can always do better, Taylor hired a 
consultant who recommended a series 

of additional energy saving tips that 
generated another $15,000 in savings 
within a month.

Taylor’s energy savings initiatives 
have earned the company notoriety. It 
became the fi rst furniture factory to be 
certifi ed “Green”— by Green Plus, a 
small business sustainability education 

and certifi cation program developed by 
the North Carolina Research Triangle.

Baldassari is proud of the steps the 
company has taken and grateful for 

the recognition the effort 
has earned. “We believe 
that Green Plus adds 
value to our Company. It 
has opened our eyes to 
new sustainable practices 
that we had not previously 
considered.”

Green Plus also scores 
enterprises on their treat-
ment of employees in a 
People section of the cer-
tifi cation scoring. Taylor 
earned high marks on that 
score as well, thanks to 
its record of goood wages, 
health, disability, pension 
offerings, 401k benefits 
and generous vacation 

options. Green Plus also found that 
Taylor “actively engages its work-
force in the success of the com-
pany and its sustainability efforts.” 
Beyond its internal human relations, 
Taylor also rates well with the com-
munity, thanks to its contributions to 
the local school system.

All Union Taylor Furniture

Green Before It Was Cool

B uilding Trades Unions and the 
AFL-CIO are pressing for adop-
tion of a series of  “STAR” 
proposals that would put some 

200,000 to 300,000 people to work 
to retrofit commercial and residential 
buildings for improved energy effi-
ciency and foster innovation in indus-
trial practices.

Legislation in the Senate is sponsored 
by Democratic Sens. Jeff Merkley (O) 
and Mark Pryor (AR), joined by Sen. 
Debbie Stabenow (D-MI), Sherrod Brown 
(D-OH), Bernie Sanders (I-VT) and Ben 
Cardin (D-MD) would leverage between 
two and three dollars in private invest-
ment for every federal dollar spent for 
energy effi ciency.

“We have the opportunity to create 
clean energy jobs and revitalize our 
economy while protecting the environ-
ment,” declared Stabenow as the spon-
sors rolled out the legislation.

The Insulators Union issued a ringing 
endorsement of the program. Pointing 
out that Insulators currently have a 20 
percent unemployment rate, Insulators 
Vice President Terry Lynch said Building 
STAR will “create and preserve jobs for 
thousands of insulators and other work-
ers, make commercial buildings more 
energy effi cient and help jump start the 
construction job market.”

Developed as part of the Rebuilding 
America initiative, Building STAR and a 
related Industry STAR proposal would 
go beyond traditional energy savings 
steps such as insulation and energy 
effi ciency in power, HVAC and lighting 
for American businesses, hospitals, 
hotels and schools. Offering tax incen-
tives and rebates, it would also encour-
age the adoption of innovations in 
energy usage, such as heat recapture 
and new methods for generating elec-
tricity from industrial processes.

Creating “Stars” 
and Jobs While 
Innovating and 
Saving Energy

Taylor Furniture personnel put the fi nishing touches on an order.
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What’s Your Story?
In 150 words or less—accompanied by a picture of you at work…Help us walk in 

your shoes. We’re open to all union members, active, retired, laid off.
The pictures and stories we get will be published in the Label Letter and posted on 

the Department’s website—and perhaps in posters and other promotional materials.
E-mail a walk in your shoes to: info@unionlabel.org; or send by regular mail to: 

Walk In My Shoes, c/o Union Label & Service Trades Dept. (AFL-CIO), 815 16th St. 
NW, Washington, DC 20006

Walk In My Shoes
JESSE ADKINS,  Chemical Operator, Bayer Crop Science Plant

I belong to IAM&AW Local Lodge 656 in 

Nitro, West Virginia. Next July will mark my 

20th year at the plant. I serve on our volun-

teer emergency squad as a fi refi ghter, an 

EMT and as a HAZMAT technician. I work on 

a 12-hour swing shift so I spend half my days 

and half my nights at work. I am also the edi-

tor of our union newspaper. My job has been 

very rewarding to me and my family over these 

years, but I still love being at home with my 

kids and 10 grandchildren.

The Bayer Crop Science Plant produces 

insecticides and other agricultural products.

Ed. Note: In 2008, the Bayer Crop Science Plant 
in Nitro was the scene of a major explosion 
that killed two workers. Since that time, Bayer 
has assigned new management to the facility. 
In March 2010, the company paid $143,000 in 
OSHA fi nes related to that incident.

NFL Coaches Mull Union Option

W hen the management of 11 
National Football League 
teams opted out of pension 
coverage for coaching assis-

tants early this year the move sparked 
a serious unionization drive among the 
coaches. League management is unhap-
py with that idea, but that’s not likely to 
make any difference.

“Our clubs now have the fl exibility to 
move away from traditional defi ned ben-
efi t plans as many other businesses have 
done in recent years,” said NFL spokes-
man Greg Aiello.

The NFL maintains that assistant 
coaches are supervisors, thus part of 

management, but the coaches say 
they don’t manage anyone. “The 
NFL has told us we can’t become 
a union because we are part of 
management. If we are, then why 
not tell us about all the changes 
they were making?” said Larry Kennan, 
executive director of the Coaches 
Association that currently represents 
the assistants.

In addition to shrinking benefi ts, the 
assistant coaches are concerned over 
rumors that team owners might impose 
a lockout on players in 2011, a move 
that would impose a de facto pay cut on 
assistant coaches.

Misclassifi cation 
Cheats Workers 
Across-the-Board

T he Government Accountability 
Offi ce (GAO) says that some 10 
million workers are misclassi-
fi ed as contractors, meaning that 

they are routinely cheated out of work-
ers’ compensation, sick days, minimum 
wages and overtime and their employers 
pocket the difference. Employers that 
engage in misclassifi cation enjoy a com-
petitive advantage over those that do 
not, and ultimately it costs states and 
the federal government considerable 
losses in tax revenue and lost contribu-
tions to funds such as state workers’ 
comp programs.

The practice results in situations 
similar to one encountered by the 
International Brotherhood of Electrical 
Workers (IBEW) in Ohio three years 
ago when a majority of 40 workers 
employed by Baker Communications, a 
subcontractor for Time Warner Cable, 
signed union cards but the NLRB ruled 
the workers ineligible for representation 
because they were deemed “independent 
contractors.” According to the IBEW, the 
workers all followed the same employee 
manual, worked the company schedule 
and wore the same uniform with Baker 
Communications emblazoned on it.

The number of employees who are 
misclassifi ed in a given state depends 
largely on how aggressively individual 
states enforce contractor classifi cation 
statutes. In some states as many as 30 
percent of workers are misclassifi ed.
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AFL-CIO NATIONAL 
BOYCOTTS

TRANSPORTATION 
& TRAVEL

PACIFIC BEACH HOTEL (HTH)

Luxury Hotel, Waikiki, Hawaii

➤ International Longshore & 

Warehouse Union (ILWU)

ENTERTAINMENT
& RECREATION

ECHOSTAR DISHNETWORK 

Satellite Television Service

➤ Communications Workers of 

America

BLUEMAN PRODUCTIONS

➤  International Alliance of 

Theatrical Stage Employes 

(IATSE)

OTHERS
VINCENT BACH DIVISION

CONN SELMER, INC.

Elkhart, Indiana Musical 

Instruments: Trumpets,

Trombones, Saxophones

➤ United Automobile Workers 

(UAW)

R.J. REYNOLDS TOBACCO CO.

Cigarettes: BestValue, Camel, 

Century, Doral, Eclipse, Magna, 

Monarch, More, Now, Salem, 

Sterling, Vantage, and Winston; 

plus all Moonlight Tobacco 

products

➤ Bakery, Confectionery, 

Tobacco Workers & Grain Millers 

International Union

Get on the Water in a New Triton Boat

T he Union Sportsmen’s Alliance (USA) 
and Triton Boats want to cast away 
your shore-bound blues with a new 
U.S. made TR-18 SE bass boat pow-

ered by a union-made Mercury engine and a 
day of fi shing with Triton Founder and CEO 
Earl Bentz.

All active and retired members of AFL-
CIO affiliated unions can enter to win 
this special package on the USA web-
site: www.UnionSportsmen.org/Triton.  
Current USA members are automatically 
entered in the promotion.

Widely acknowledged as one of the most 
creative individuals in the fi ercely competi-
tive sports-fi shing boat industry, Earl Bentz 

is equally as patriotic.  That’s one of the rea-
sons he partnered with the USA to award a 
member with a Triton boat in 2008 and why 
he is supporting a second USA promotion.

“USA members are our customer base, 
and we’re proud of this association,” 
Bentz said.  “Our boats are made in 
America, the Mercury engine is made in 
America and these union members are 
here in North America.”

In addition to this new promotion, 
Triton developed a union appreciation 
program for any member who purchases 
a Triton boat package.  The package 
includes a free 1-year USA membership 
or 1-year extension of an existing mem-

bership, a custom engine cover featuring 
the USA logo and a gift certifi cate of up to 
$300 to spend on Triton merchandise.

“Union members have made conces-
sions to keep American companies com-
petitive within the international market. 
They have made sacrifi ces and fought 
hard to keep jobs in this country,” 
Bentz said.  “Last year was one of the 
most diffi cult economic environments, 
so we asked ourselves what we could 
do to help those who give so much.”

Donating a boat and offering union mem-
bers a special package with a boat purchase 
is one more way Triton is giving back and 
showing its American commitment. 

The absolute best source for union 
member training materials, the 
2010 Union Communications 
Services Catalogue (UCS) fea-

tures tools for leaders and activists, 
resources for negotiators, and books 
on communications, economics, histo-
ry and biography. UCS, headquartered 
in Annapolis, Maryland also “walks 
the walk,” when it comes to union. The 
fl y leaf of the annual catalogue says it 
all: UCS is a 100 percent union shop. 
UCS employees have been represented 
by UFCW Local 400 for 29 years. The 
company also insists on outputting the 
catalogue using all union labor, from 
design and typesetting to printing and 
paper manufacturing. Books ordered 
through the catalogue are delivered 
either through the U.S. Postal Service 
or through UPS. So, as the reminder 
in the fl y leaf puts it: “Please keep our 
union status and solidarity in mind as 
you decide where to buy your books.”

Displaying Union Pride

UCS Catalogue—All 
Union, All The Way
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In This Issue…

Yes, we have seen some positive 
actions taken. The appointments to 
restore the NLRB to its rightful mission 
are welcome. But a spirited public defense 
of the critical role of unions in defending 
workers and building a stronger economy 
is lacking. 

Let’s face facts: the union brand has 
been attacked for decades. The Reagan 
administration gets a lot of blame for its 
anti-unionism, but elected friends of labor 
allowed restrictions on labor to come into 
law decades earlier and did not fi ght to 
change them in ensuing years.

Under “friendly” administrations 
labor law reform faltered or was simply 
ignored. Under friendly administrations 
disastrous foreign trade agreements like 
NAFTA were passed. Under unfriendly 
administrations,  our friends were inef-
fectual in blocking negative labor poli-
cies and other job-killing foreign trade 
agreement.

Right now, the resurgent U.S. auto 
industry owes a tremendous debt to its 

autoworkers. Not nearly enough has been 
said about how the UAW bailed out its 
employers by modifying its contracts. As 
has been noted elsewhere, managers and 
salaried employees at the auto companies 
are regaining their fi nancial positions while 
the autoworkers are still sacrifi cing theirs.

It’s time for this and similar situations 
to be publicized and to be acknowledged 
by the political leaders who depend upon 
labor’s support. It might be well for the 
Obama administration to seek out more 
key staff members whose labor background 
and advocacy would help to counter the 
anti-unionism so evident on the right.

There is an obvious hypocrisy among 
tea party adherents who, on one hand are 
calling for protecting Medicare and Social 
Security against the threat of health care 
reform, while on the other hand issuing 
demands to limit government. Despite that 
inconsistency, the media provides a mega-
phone for vitriolic attacks upon labor by 
the tea partiers. This negativism about the 
Labor Movement must be countered.

T he demoni-
zation of the 
labor move-
ment by  right-

wing ideologues and 
their benighted tea 
party followers is 
understandable as 
political strategy, 
however strident, 
unfair and dema-

gogic. It can be countered by facts and 
activism.

Perhaps, more disturbing is the fail-
ure of Labor-supported political leaders 
to counter the opposition. Secretary of 
Labor Hilda Solis is a valiant defender 
of labor and worker’s rights. It is, how-
ever, more than disconcerting to hear 
her referred to as “one of the few” in the 
administration who is so adamantly in 
our corner.

As the November elections loom ever 
closer, we can expect to hear increased 
calls from our friends for labor’s support. 
Our friends should overcome their com-
placency now with regard to the attacks 
on Labor. 

Downloadable versions of Label Letter are 
posted on our website: www.unionlabel.org
With the exception of copyrighted material, 
permission to reprint is hereby granted, but 
credit to source will be appreciated.

By Rich Kline, President, UL&STD

EndNotes

Annual dues for US&STD state and local label councils is $25. Organizations 
seeking to establish a new state or local council must also pay a one-time $25 
initiation fee. Send checks to UL&STD Secretary-Treasurer Jim Dunn, 3340 
Perimeter Hill Drive, Nashville, TN 37211. Contact Jim via e-mail: jdunn@afl cio.org, 
or call: (615) 831-6777.

NEWS ON DUES LOCAL & STATE LABEL COUNCILS
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